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VATUE ADOEO COURSE OII COURSE COT{TET{T

CREATTYEADVERTTSING . Creativeftinldng
. Concept ofAdvertieing
. Elementa ofAdvertieing
. Ethical Issues inAdvertiaing
. Social MediaMarketing
. GoogleAnalytics
. Digital Market Plan
. Mobile Marketing

COURSE DURATIOT{

COURSE OUTCOI'ES

Studentawillbe able to

. Remember tle factore determining

the Product Advertiaing
. Underatandtle Communication

Process inAdvertising
. Incorporate the Creativityin an

Advertieement

Theory- 40 Hours
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