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BEST PRACTICES 
Title of the Practice: 1
Marketing Expo – Exhibition cum sales – A Platform to exhibit the creative skills of the students.
The Context:
Creativity is the most important human resource of all and without creativity there would be no progress. Exhibitions have long been used as a platform to enhance creative skills, promote and publicize new products. The principle goal of conducting X-Travaganza (Exhibition cum sale) is to create entrepreneurs who are capable of doing new things, creative and inventive. Here the students are allowed to develop new products, forecasting the market trends thereby paving an opportunity for them to earn while learning.
The Department of Commerce organizes “KASCO” - an exclusive activity based learning programme which induce the concept EARN WHILE LEARN. The Department of Management Science (PG) organizes FESI (Fun & Earn through Smart Innovation) – A mega sale mela for two days. These activities help the students to develop their interpersonal, Planning, leadership, and Coordinating Skills. Various Stalls had been arranged for the students to inculcate the real time experiences in the field of marketing a product, raising fund and managing fund, and raw material purchase.
The Objectives of the practice:
· To engage the students in activities beyond their curriculum.
· To identify and support those activities that contribute most directly to student’s learning.
· To enable the budding designers to have real experience and confidence that can only come from designing and developing new products.
· To provide opportunities for the student to create products they are passionate about and also to earn while they learn.


The Practice:
Exhibitions are valuable because they allow face to face communication and offer opportunities for exchange of knowledge.  Students are encouraged to develop new products beyond their curriculum, forecasting the market trends as well.  While most of them create attractive new products some of them also act as an intermediate between the wholesaler and target costumers thereby offering retailing also. Faculty members give due attention towards price fixation and care is taken in sorting of products so as to avoid too much of repetitions. Finally sale area is allocated for the student’s participation. Creativity involves breaking out of established patterns in order to look at things in a different way. We insist the importance of capturing display techniques which play a vital role in attracting the customers.
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Obstacles faced / Problems encountered:
· The student’s issues are mostly related to time management. This becomes a critical issue for the students involved in a competition.  As deadlines approach, a tendency for many students is to let their class work slip and force too much of their effort on the competition.
· Good advising and proper planning canbe a long way to avoid this problem. But sometimes it is extremely difficult to keep the students focused on class work when the adrenalineof the competitions is so much more compelling. 
· Technical issues as well relate to the availability of resources. Students have difficulties in sourcing of raw materials such as fabric, accessories, identification of models, forecasting the current trend in market, suitability to the target customers etc., 
· Lack of creative intelligence and passion is a stumbling block. The faculty advisor has to motivate the students in a positive manner towards the successful outcome of the project.  
· Financial limitations may sometime limit their creativity. The advisor can seek institutional methods to support the students.
· Sometimes students lack flexibility to incorporate changes in the design cycle during the product development process which may arise conflicts between the advisor and the students which has to be dealtin an amicable manner. 
· Failure at competition may cause the students to get frustrated and disappointed. It lies in the hands of the advisor to make them reassured of their confidence levels and motivate them for a successful career ahead.   
Impact of the Practice /Evidence of Success:
· The practice offers the faculty to have a close involvement with students in an informal setting and thereby improves the faculty’s ability to understand the student as a whole.
· To enable the students to reach forward into their curriculum for analysis and design aspects during their task of accomplishing the project.
· Competitions provide opportunities for the emerging professionals to be recognized by the industry recruiters for their fresh ideas and acts as a platform to showcase their work
· Students get a first hand sense in the importance of the following:
· Following a schedule 
· Communication and Coordination 
· Designing to a budget, Market research 
· Knowledge about products 
· Creation of innovative products
· Academic improvement, Managerial skills and Competency
· Earning while learning &Team work and motivation 
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Resources required:
· Well trained faculty
· Dynamic and enthusiastic students
· Easy accessibility to network communications
· Relevant text books and journals
· Financial assistance & Infrastructural facilities
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