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INSTITUTIONAL DISTINCTIVENESS
The real time skills exposure programme is organized by various departments to bridge a gap between theory of education and business environment. Among various activities conducted the Department of Commerce organizes “KASCO” - an exclusive activity based learning programme which induce the concept EARN WHILE LEARN. The aims of the programme are 
•	To enable the students to apply the theoretical knowledge in corporate practice. 
•	To tap the entrepreneurship skills among the students.
•	To enhance the students in the current business trends.
•	To make them aware of risks and returns of investments.
•	To practice them in the field of marketing.
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	From the above practice, the students learnt the following:
 •	Management skills, Consumer behavior
•	Accounting, Billing procedure
•	Investment Management, Portfolio Management
•	Sales techniques, Advertisement techniques
•	Business ethics, Ethical conduct 

The programme evidenced a grand success with the following track records. In this programme more than 4000 Consumers (students and staff) visited and procured variety of products and services exhibited in the KASCO. Students expose their uniqueness and they become skilled at team building and co-ordination. Within a short span, students learnt the business tactics.
The milestones of the shop are 
•	In 2012, 2-Day exhibition was conducted on 1.2.2012 and 2.2.2012. 74 stalls were put up which resulted in a total turnover of Rs. 2.35 lakhs.
•	In 2013, 2-Day exhibition was conducted on 4.2.2013 and 5.2.2013. 87 stalls were put up which resulted in a total turnover of Rs. 2.55 lakhs.
•	In 2014, 2 day exhibition was conducted from 4.2.2014 to 5.2.2014. A total turnover of Rs. 2.85 lakhs was made out of 112 stalls.
•	In 2015, a 2-Day exhibition was conducted on 5.2.2015 and 6.2.2015. The turnover was around Rs. 3.22 lakhs made out of 97 stalls.
•	In 2016, a 2- day exhibition was conducted on 28.1.2016 and 29.1.2016. The turnover was around Rs. 4 lakhs made out of 109 stalls.
A portion of the profit made during the sale is being donated to a nearby orphanage homes. The students took part in this shop enthusiastically. The expo gave them a different learning experience apart from class room learning. It has proved to be a very good platform for students to excel as an entrepreneur in their future. One of our students from the Department of Commerce 2018 – 2021 batch has become a successful Entrepreneur. 
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