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Objectives: To give knowledge on the concepts of Marketing Management.

Unit |

Marketing — Definitions - Conceptual Frame Work — Marketing Environment: Internal and External -
Marketing interface with Other Functional Areas — Production, Finance, Human Relations Management,
information System. Marketing in Global Environment — Prespects and Chalienges.

Unit Il

Marketing Strategy - Marketing Strategy Formulations — Key Drivers of Marketing Strategies - Strategies
for Industrial Marketing — Consumer Marketing — Services Marketing — Competitor Analysis - Analysis of
Consumer and Industrial Markets — Strategic Marketing Mix Components.

Unit

Marketing Mix Decisions - Product Planning and Development — Product Life Cycle — New Product
Development and Management — Market Segmentation — Targeting and Positioning — Channel
Management — Advertising and sales promotions — Pricing Objectives, Policies and methods.

Unit IV

Buyer Behaviour - Understanding Industrial and Individual Buyer Behavior - Influencing Factors — Buyer
Behaviour - Models — Online Buyer Behaviour - Building and Measuring Customer Satisfaction. —
Customer - Relationships Management — Customer Acquisition, Retaining and Defection.

Unit V

Marketing Research and Trends in Marketing - Marketing Information System — Research Process —
Concepts and applications: Product — Advertising — Promotion — Consumer Behaviour — Retail Research

— Custom i Organizations - Cause Related Marketing - Online Marketing Trends — Social
Marketing § Ethics in Marketing.

TEXT BOOK:
Philip Kotler and Kevin Lane Keller, Marketing Management, PHI, 14" Edition, 2012.

REFERENCE BOOKS:
1. Gupta C.B., and Rajan Nair .N, Marketing Management — Text and Cases, Sultan Chand
& Sons, New Delhi, 2016.
2. Varshney R.L, and Gupta S.L., Marketing Management — Text and Cases Sultan Chand
& Sons, New Delhi, 2005.
3. K.S.Chandrasekar, “Marketing Management”, Tata McGraw Hill, 1St Edition, 2010.
Paul Baines, Chris Fill and Kelly Page, Marketing, Oxford University Press, 2nd Edition, 2011.
5. Lamb, hair, Sharma, Mc Daniel, Marketing — An Innovative approach to learning and
teaching-A south Asian perspective, Cengage Learning, 2012.
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