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OBJECTIVE:

5 To enable the students to acquire knowledge of international business and understood
international investment. international environment, international promotion and
globalisation of business.

COURSE OUTCOMES:

At end of the course. students will be able to

CO1 Enable the students to understand the various modes of entering global markets.
CO2 Impart the learners about the various environment and WTO agreements.

CO3 Equip the students to know the financial support for international business.
CO4 Learn the international promotion strategies and marketing communication.

COS5 Acquire knowledge of the obstacles and impacts of globalisation.

UNIT-1

International Business - Introduction - Types - Stages - International orientations -
International business decisions - Drivers and retainers of globalization - Social
responsibilities of business - Responsibilities to different sections.

UNIT-UI

I_Igltemanonal Business Environment - Economic - Social/ cultural - Uemogldpmc —Pofiticat —I
Reculation - Technological environment | International rading- STatcgies = frade Biocks—
GATT - WTO - Functions - Principles - Benefits - Criticisms of WTO.

UNIT-1II

International Investment - Types - Significance - Factors affecting international mvestment -
FDI - Growth - Determinants of FDI - Foreign investment in India - International trade
financing - Institutional support for export - EXIM Bank, Export Credit Guarantce
Corporation, Export Promotion Council, Indian Institute of Foreign Trade, India Trade
Promotion Organisation.

UNIT-IV

International Promotion - Strategies - Major decision in inter national marketing communication -
Role - Trade fairs and Exhibitions - Personal selling in international marketing - Process -
Problems in international marketing communication.

UNIT-V
Glnbaliﬂ?{_f_@tﬁiButg}?mch - Essentials - Slmium Advantages - Obstacles - Impjications and
;111]3;;}“&\1;:/ ) ﬂeton - Comparisen between the old and new Globalisatidp~ - Factors
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TEXT BOOK:

1. Francis Cherunilam. International Business, 15" LEdition. 2016. Prentice. Hall of India Private
Limited, New Delhi.

BOOKS FOR REFERENCE:

1. . Aswathappa. International Business. 6" Edition, 2015. Mc-Graw Hill Education (India) Private
Limited, New Delhu. :

9 Justin Paul - International Business, 3™ Edition. 2007, Prentice Hall of India Private Limited. New
Delhu.

Charles W.L.Hill- [nternational Business, 11" Edition, 2016, Mc-Graw Hill Education (India) Private
Limited. New Delhi.
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SECTION - A SECTION -B SECTION - C
10 x 1 =10 Marks . 5 x 7 =35 Marks 3 x 10 = 30 Marks :
(Multiple Choice, _ (Either or choice) (Answer any three Questions)
Four options) ) Two questions from each unit | One Question from each unit
Two questions from each unit i
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