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COL ltSF. CODL:: I -i t-r,A I'('l-5() i l{ours per rveek: 5

Credit: 4
Objective:

l. l-o Lrnderstand the principlcs and functions of fbod and beverage nralragelnent

2. 'fo acquire knou,ledqe about lood control. I{ACCP and Nlenu ensineerinq.

UNIT - I

Introduction - Food and Beverage l-unctiorr - Responsibilities and objectil'es of Food and

Beverage department - Constraints of food and beverage management - Cost and ntarkct

orientation.

The meal / drink experience: Food and drink - Variety in menu choice - Level of service -

Value for mone-v- - Interior design - Atmosphere and Mood - Expectation and

Identillcation - Location / Accessibility and Staflf.

I.INIT - II

Purchasing: The nature of purchasing - The main duties of purchase manager - Importance of
purchase functions - The purchasing procedure - The selection of a supplier - Aids to
purchasing.

Receiving. Storing and Issuing: Receiving procedure - Receiving cycle - Types of stores and

Storage conditions - Storing and issuing of food and beverages - Stock taking of food and

beverages.

UNIT - III
Food control: The essentials of a control system - Calculation of food cost - Methods of food

control - Food control check list.

Beverage Control: Calculation of beverage cost - Methods of beverage control - Beverage control

checklist - Food and beverage control cycle - Benefits of a standard recipe.

Revenue control:

UNIT _ IV

Costs. Profit and sales - Elements of cost - Cost groups - Profit.
Break-even analysis - Break-even chart - Break-even formula.

Menu pricing - Pricing considerations.

HACCP - Critical Control Points -Terminology- 7 principles.

LINIIT - V
Merru Engineering - Menu Engineering Terminology - Menu Flngineering
Worksheet - Rem
Menu Merchandir

and l-imitations
ing nienus - Shape and fold of nrenu - Size o

faces - L.ayout - Printing and Ren6i1ri1q.
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Ilt)0KS I-OR REF fiR[-rNC] u

Lsudhir Andrews - Food & Beverage Mana-eenrent. 'fata McGrar.r,Hill Education

Private l.imited, New Delhi. 201 I.
2. Ravi Aggarwal - Essentials of Food and Beverage Service - Sublime Corporation. 201 l.
3. Dittmer & Keefe - Principles ol- Food .ber erage and labour Cost Controls - Johrr wiley & sorrs.

2006.

4. Singaravelavan -Food & Beverage Service -Oxford University press India. 2012

5. Dennis R. Lillicrap & Johrr A. Cousins - Food & Bevera-ee Service - ELBS, 2016.
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COLjRSF-: Fit-EC]'lVt- Ili - PRINCIIPI-ES OF MANAGEMI:,r-l
COLiRSE ('ODE: l -sIiATET5O4 l'lours per week: -1

Creciit: 4

0hr.iective:

l. l-o enable'the studcrtts in lcrrrrting tlre basics of nranagernent and [o irnpart knou,ledsc- abtrut
pl an n i rrs. or-9an izi n g d i recting ar rd coord inati n g

UNIT - I

Management - Meaning and Definition - Management and Adrninistration - Evolution of

Management - Contributions of Henrv Fayol. F.W. Taylor and Elton Mayo - Levels of Manasement

- Is management a Science or an Art or Profession? - Functions of Management.

UNII'- II

Plannirr_g: Objectives. lnrportancc-, 1'ypes, Advantages and I-imitations.

Methods of Planning: Ob.iectives. Policies. Procedures. Strategies. Programmes. [Sudgets - Decision

Making - Forecasting.

UNIT _ III

Organizing : Meaning, Objectives and principles of organization - Types of organization -Authority

and Responsibility - Delegation - Departmentation - Decentralization - Span of Management -
Organization chart and manual.

LINIT - IV

Directing - Meaning - Communication - Methods of Communication - Communication Barriers

Leadership - Types of Leaders - Qualities of a good leader - Motivation - Importance of

motivation - Maslow's Need Hierarchy and Herzberg's two Factor Theory.

UNIT - V

Co-ordination: Concept - Principles - Need Controlling - Need for control - steps in control

Process - Features of a Good control system -Types of control - Control techniques - Traditional
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BOOKS FOR REFERENCE:

l. PC Tripathi. PN Reddl' - Princip!es olnranagcrnent - Tata I\,'!cGrar.r' Hill publishing conrpan\,.

2. Harold Koontz [iein Wehrichi - Principles ol'n]anagement - A Ramachandra An,asritaka. 201 I .

3. R.K Sharma, Shashi K Gupta- N4anagement Process - Kalyani Publishers. 2009.

4. R.N.S. Pillai. S. Kala - Principles and Practice of IV{anagenrent - S.Chand & Company Ltd, 201 3

5. R.Kesavan, (--.Elanchezhian, B.Viiaya Ramnath _- Principles & Practice of Management. Esr,r,ar

Press. 2004.
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Credit: 4

Objc-oivc:

l" I'o enable the students in lcarrrinq salcs plannirrq. orsauizin_c alrd nrarkctins tiinctit'r:s

I'NIT _ I

Llvolution of sales management - meaning. scope and obiectives.

Relationship between sales and other disciplines.

Functions of'sales managenrent: Sales forecasting. sales planning. organizing, selection of sales

l'orce and corrtrol I ing.

UNIT - II

Personal selling - nature - scope - merits - sales jobs - distinction

Changing patterns in personal selling.

Qualities of sales personnel and personal selling process.

I.JNIT _ III

Organizing the sales effort - types of sales organization - sales department and its co-ordination

with other departments.

Extemal relationship of sales department - setting sales objectives, policies and strategies.

UNIT - IV

Marketing: meaning - evolution - purpose of marketing - components & basic characteristics of

nrarketing.

Implenrentation of marketing concepts - the ntarketing system.

Marketing mix - Elements of niarketing mix.

UNIT - V

Marketing lirnctions: Marketing process -Clotrcentration -Dispersion -Buying -Selling -

dard iz-ation -Transportation -Stora ge.
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BOOKS FOR REI-ERENCE:

l. Moderrr Markcting, Principles and Practices - S.Clhand & Compan\,-1998.

2. D.C. Kapoor - Marketing & Sales Management- S.Clhand & Company. 2009.

3. Dr.N. Rajan Nair. Sanjith R.Nair -Marketing - Suitan Chand & Sons -2004.

4. Neeru Kapoor - Principles & Marketin g-2014.

-5. Rajan Sayena - Marketing Management - Rajan Sayena - Tata McGraw-2007
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Credit: 4
Objective:

l. To enable the students in learning manpower planning, training and development.

2. To ilnpart knowledge on performance appraisal. communication. wages and administration and

industrial relations.

TINIT-I
Hutnan Resource Managetnent - Meaning. nature. scopc- and objective - Functions of Human

Resource f)cpartment - 'l'he role of HR Manager - Organization of HR Departrnent - I{R policies

and procedures.

UNIT - II

Manporver planning - Concept. Manpower planning techniques - Short term and long term planning.

Recruitment & Selection - Job analysis - Description - Job specification - Selection Process - Tests

and Interviews - Placement & Orientation.

UNIT - III

Training and Development - Types of training programmes and training methods. Performance

appraisal - Criteria and methods of perfbrmance appraisal - Motivation - Job satistbction - Morale.

LTNIT - IV

Communication lmportance of communication. Formal and [nfbrmal communication

communication process. Wages and salary administration - Direct & Indirect costs, Fringe benefits.

CTC (Cost to Company) - Incentive system - Labour welt'are and social security - Safety. health and

security - retirement benefits to employees.

UNIT - V

Industrial relations - Trade unionism - Grievance handling - causes and Grievance procedure -
Employee discipline - Collectiv:e bargaining - structure and benefits of collective bareaining.
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BOOKS FOR REFERENCE:

I. Gary Dessler & Biju Varkkey' - Hurnan Resource Management - Pearson Educational Asia.

20r6.

2. H John Bernardin - Human Resource Managernent - Tata McGraw-H i11,2007 .

3. Monappa & Saiyadain - Personnel Management - Tata McGrar,r,Hill, 2006.

4. Tripathi - Personnel Management & lndustrial Relations - Sultan Chand & Sons- 2008.

5. P.C. Tripathi & P.N. Reddl' - Principles of Management - Tata McGraw-Hill, 2007.
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COURSE: RESOR,| MANAGEMNENT

COURSF- CODE: l5UATAL5 l0 Credit: l

Obiectives:

To appraise students about the important departnrents ol a resori and various aspects related to
accommodation Industrv.

ijnit - I

Origin and Expansion: Conversion of Tavern; lnns, Chalets and places in to hotels, creation of
private. Public and multinational hotel chains in India. Regional, National and lnternational Hotel

Associations and their operation.

Unit - ll
Resort Concept: Characteristics of Resort Management as opposed to Hotel Management,

Historical Perspective, lndian Scenario.

Unit - lll
Resort Planning: Preliminary Consideration in Resort Planning and Development and Phases of
Resort Planning and Development. Trends and factors in Developed Tourist Markets leading to
growth of Resort Concept.

Unit - lV
Factors affecting rate. Basic Elements of a Resort Complex: Loading facilitles, landscaplng, Dinning

and drinking facilities, Family Oriented Services, shops and services, Entertainment; Use of

Community Resources.

Unit - V
Resort Management and Sales Promotion: Research and Analysis: The environment, current market,

properly analysis, Market segmentation and potential guest markets, Tools of marketing,

Advertising, Promotion and Publicity.

TEXT BOOK:

Andrews, Sudhir : Food and Beverage , Tata M C Graw-Hill, 1991, New Delhi
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BOOKS ITOR REI'ERL,NCE :

1. Andrels. Sudhir : Hotel F'ront Office. lata M C Grarv - Hill. 1985. Nerv Delhi.

2. Andrer,r,s. Sudhir : Hotel House Keeping. Tata M C Graw - Hill, Nerv Delhi.

3. Kazarian E.F..Work Analysis and designs for hotels. restaurants and Institutions - AVI
Publishing Co.

4. Avery A.C - A Modern Guide to Food service Equipment - CRI Publishing Co

5. Kotsehcvar I.H & Terrell.M.E - Food service planning. Equipment and Layout - John Willey &
Sons
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L,4.SC'B..Sc'lCS & ll:l4t )()15 - )r)16

COLiRSE: EVENl \4ANACEMNI-Nl-

COURSE CODE: l5UATAL-s l I Credit: 2

Objective:

To understand the Event management function, Planning and Organising.

Unit - I

Introduction to Meetings and Event management, Categories and definitions, Need of event

Management, Objectives of Event management, Creativity implications of Events.

Unit - II

Event Planning, Arranging Chief guest. Celebrities, Arranging Sponsors. Back stage Management.

Brand Management, Budget Management, Types of Leadership for Events and Organizations.

unit - Ill

Designing a) Backdrop b) lnvitation card c) Publicity Material d) Mementos, Event Decoration,

Guest and Celebrities Management Making Press Release, Marketing communication, Media

Research and Management, Participation according to the theme of the Event, Photography, Video

coverage management.

Unit - IV

Program scripting, Public Relation, Electing a Location. Social and Business Etiquette, Speaking

skills, Stage decoration, Tearn Spirit, Time management.

Unit - V

Concept of Exhibition. Space Planning, ITPO, Sporting Events. Tourism Events, Leisure Events

T'EXT BOOK:

Anton Shone & Bryn Parr,,- - S agement - Cengage Learning Business press. 2
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BOOKS FOR REf'ERENCII

l. Ivlanagernent of Events Operations ([:vent Manasenrent) - iulia Turn. Plrilippa Noi'ton,

i.Nevan Wright, Publislrer : Atlantic Publishing Conrpany' (Ft) Pap/Cdr Editlorr (Januarv 8.

2007)

2. The Complete Cuide to Successiul Event Planning - Shannon Kilkenny. Publisher: Wiley &
Sorrs. India (May 1992)

3. Professional Event Coordination (The Wiley Event Management Series) - Julia Rutherford

Silvers and Joe Goldblatt. Publisher: Wilel-, .lohn & Sons, Incorporated.

4. Kazarian E.F.,Work Analysis and designs for hotels. restaurants and lnstitutions - AVI
Publishing Co.

5. Kotsehcvar I.H & Terrell.M.E - Food service planning, Equipment and Layout - John

Willey & Sons
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