Future
Learn

&

Certificate of Achievement

TeeshaSharma

has completed the following course:

DIGITAL SKILLS: DIGITAL MARKETING
ACCENTURE

Thisonlinecourseprovidedanintroductiontodigitalmarketing,andexplainedthedifferentdigital
marketingstrategies, techniquesandtoolsthatareavailableforbusinessestousetoday.
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Teesha Sharma

has completed the following course:

Digital marketing is seen as a key tool in « Search engineoptimisation
growing a business. This course explored what « Emailmarketing
digitalmarketingmeans,whyitisimportantand « How to integrate thesetechniques
looked at some digital marketing strategies

including display advertising, pay per click
advertisingandsearchengineoptimisation.The

digital marketing strategy components were
explainedincludingtheimportanceofbalancing

and integrating different digital marketing

strategies and how companies can target

customers.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

Describe what digital marketingis
Explainwhydigitalmarketingisimportantfor
businesses
Describethedifferenttypesofdigitalmarketing
including;displayadvertisements, payperclick,
searchengineoptimisation,andemailmarketing
Explainhowthedifferentdigitalmarketing
methodscandelivervaluetobusinesses
Identifythekeyfeaturesthatshouldbeincluded in
a digital marketingstrategy
Describehowbusinessescanusedatatotarget
customersintheirdigitalmarketingcampaign
Explainthebenefitandimportanceof
integrating different digital marketing
techniques

SYLLABUS
Week 1 - How to use digital marketing

Introduction to digitalmarketing
Display and pay-per-clickadvertising

Week 2 - Digital marketing techniques
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