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ABSTRACT 
Customer attitude is the study of individuals, groups, or organizations and the processes they use to select, secure, 

use, and dispose of products, services, experiences, or ideas to satisfy their needs and wants. It is also concerned with the 
social and economic impacts that purchasing and consumption behaviour has on both the consumer and wider society. The 
study of Customer attitude is concerned with all aspects of purchasing behaviour - from pre-purchase activities through to 
post-purchase consumption and evaluation activities.  

In today’s world rapidly changing technology, consumer taste and preference are also characterized by fast changes. To 
meet this managing environment a firm has to be constantly innovating and understand the latest customer needs and wants. 
A customer behavior provides invaluable items and guidelines to market a new technological development, which they 
explore. Hence the study focuses on Customer attitude towards Sony Televisions in Erode City.  

The study has a wide scope in analyzing the consumer behavior, awareness, attitude usage and satisfaction regarding Sony 
Televisions. 

 The study is confined to the factors considered by the respondents preferring the Sony Televisions has 
been covered under the study. The study aims to find the demographic factors which influencing customers awareness, 
satisfaction and attitude of Sony Televisions. 

Keywords:   Customer  Attitude - Company Profile -Sony television 

 

INTRODUCTION 
 Marketing environment was largely described as sellers market demand and was 

invariably greater than supply. Most of our business enterprise are still having selling concept which 
is product oriented. A change is taking place in the marketing environment at rapid speed and many 
consumer oriented marketing companies are beginning to realize the presence of competition and 
buyers marketing. The aim of the modern business is to satisfy the consumers and thereby to earn 

profit. His main intention is to provide quality products to the consumers.  

 In the modern marketing “consumer is the king”.  So, the producer’s fate is decided by the 
action of the consumer i.e. by either buying the product or rejecting it. So, a producer tries hard to 
gain competitive efficiency over the other by adopting new technologies in production and cost 
reduction measures. 

 Today the consumer is battled by an enormous increase in choice with the sudden 
increase in number of brands and with sizeable price differences. A consumer is confused over taking 
the right choice. There are many causes, which determine the brand to used namely quality of the 
product, price advertisement, packing and free gifts offer for the products. Considering all the aspects, 
the consumer will choose a particular brand of product having the lowest price with good quality.  

CUSTOMER  
 Customer is a individual or organization unit that consumes a product. A customer is 
a king of a market. Customer behavior is the determining factor for the purchase of a product. 
Customer behavior may be defined as the decision process and physical activity of individual. 
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ABSTRACT 

 
This study analyses the buying behavior of rural consumers with reference to LG home appliances. buying behavior 
is nothing but the decision processes and acts of people involved in buying and using products. This study is an 
attempt to know analyze the buying behavior of rural consumers with reference to LG home appliances. 
Understanding the consumer attitude is an important part of the marketing process to realize the challenges faced 
by marketers in comprehending the consumer’s mind. Marketing stars with the needs of the customer and ends with 

his satisfaction. When everything revolves round the customer, then the study of consumer behavior becomes a 
necessity. It starts with the buying of goods can be bought individually, or in groups. Goods can be bought under 
stress (to satisfy an immediate need), for comfort and luxury in small quantities or in bulk. Consumer buying 
behavior has become an integral part of strategic market planning. Generally goods can be classified in to durable 
and nondurable goods. Home appliances play a major role in the domestic life of the modern man. It has always had 
a significant place in the life of man ever since the Stone Age when man began to use tools. This paper highlights 
that, buying habits of the consumers, their income level, awareness regarding product, their satisfaction with their 
product etc. From this study LG brand has good image in the market. The quality and durability were satisfied to 
the existing consumers. 
 
Keywords: Consumer Behavior – Home appliances - LG 
 

INTRODUCTION 
 

The emergence of rural markets as highly untapped potential emphasizes the need to explore them. Marketers over the past 
few decades, with innovative approaches, have attempted to understand and tap rural markets. Some of their efforts paid off 
and many markets still an enigma. Rural marketing is an evolving concept, and as a part of any economy, has untapped 
potential; marketers have realized the opportunity recently. Improvement in infrastructure and reach, promise a bright 
future for those intending to go rural. Rural consumers are keen on branded goods nowadays, so the market size for 
products and services seems to have burgeoned. 
 
The rural population has shown a trend of moving to a state of gradual urbanization in terms of exposure, habits, lifestyles, 
and lastly, consumption patterns of goods and services. So, there are dangers on concentrating more on the rural customers. 
Reducing the product features in order to lower prices is a dangerous game to play.  
 
Rural buyers like to follow the urban pattern of living. Astonishingly, as per the census report 2003-04, there are total 
638365 villages in India in which nearly 70% of total population resides; out of them 35 % villages have more than 1000 
population. Rural per capita consumption expenditure grew by 11.5 per cent while the urban expenditure grew by 9.6 per 
cent. There is a tremendous potential for consumer durables like two-wheelers, small cars, television sets, refrigerators, air-
conditioners and household appliances in rural India. 
 
 This study is an attempt to know analyze the buying behavior of rural consumers with reference to LG home appliances. In 
today’s dynamic world, the concept of Buying behavior has gained increased significance in a consumer oriented marketing 
planning and management. The buying behavior of consumer has been becoming inevitable in modern marketing system, 
since success or failure or the any marketing organization ultimately depends upon the buying behavior of the target 
customers whether individual or in a group. Therefore in order to carry out the marketing activities among different 
segment markets, the marketing manager must discover different factors which influence the buying decisions of the 
consumer. The personality, behavior and approach of consumer are the imperative dimensions in the decision making 
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1. INTRODUCTION 
 

In 2003 Kirk et.al introduced the notion of cyclic representation and characterized the Banach 
Contraction Principle in context of cyclic mapping.The theory of existence and uniqueness of 
fixed points has been developing since the work of Banach [9] in 1922 and numerous results 
have been obtained so far.Various types of cyclic contractions acting on complete metric 
spaces have been defined and studied thoroughly from this point of view[1]- [12].Now we 
extend our view to prove fixed  point results for cyclic contraction in complete metric Spaces 
which generalize the results for cyclic contractions in Banach Space. 
 

2. PRELIMINARIES 
 

Definition 2.1[see (11)] 
Let K be a subset of a Banach space X.An operator T defined on K is said to belong to the 

class D(p,q) if )1.2(}{  TyyTxxqyxpTyTx  for all x and y in K,Where 

1,0  qp  .If an operator T is in class D(k,0) with ,10  k then T is contraction with 
0<k<1.  
Definition 2.2 
Let K1 and K2 be closed  subsets of a Banach space X.An operator T defined on K is said to 

belong to the class D(p,q,r) if }{}{ yTxTyxrTyyTxxqyxpTyTx  --

---------(2.2) for all x and y in K,Where .0122,1,,0  qandrqprqp  
Definition 2.3 
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Abstract – Clustering-based routing protocols are mainly used 
for extending the node’s existence in Heterogeneous Wireless 
Sensor Networks (HWSNs). Several clustering protocols have 
been designed for splitting the network into different clusters 
and choosing the Cluster Heads (CHs) for each cluster 
effectively. Among those, a Traffic-Aware Reliability-based 
Enhanced Technique for Ordering of Preference by Similarity-
Ideal-Solution (TARE-TOPSIS) protocol can determine the 
probability of every node is considered as CH by considering 
traffic load, initial and residual energy of each node in the multi-
heterogeneity scenarios. It considers only coverage and energy 
for determining the amount of cluster and the corresponding 
probabilities. Nonetheless, noise and data transmission rates 
have a high effect on information or data packets transmitted 
between nodes and the Base Station (BS). The noise interference 
in the communication can let few nodes link to further far-away 
CHs and exploit the multipath amplification. The multipath 
diversion consumed additional energy than usual energy. 
Therefore in this article, an Optimized Clustering TARE-
TOPSIS (OC-TARE-TOPSIS) protocol is presented for 
increasing the energy efficacy and the network lifespan by 
determining the optimal clusters. Initially, the network model is 
designed which characterizes the transmission environment 
noise. After, a multipath energy model incorporating the 
probability of data delivery is determined. Also, the optimum 
amount of clusters and optimal probability are derived to decide 
the amount of CHs in noise-prone multi-heterogeneity 
transmission scenarios. Energy-efficient data transfer from CHs 
to BS is achieved by the contribution of fewer nodes in the noisy 
networks. At last, the simulation results demonstrate the OC-
TARE-TOPSIS realizes better efficiency compared to the 
conventional protocols in the aspect of different evaluation 
metrics. 

Index Terms – HWSN, Clustering, Routing protocols, TARE-
TOPSIS, Noise, Energy Conservation. 

1. INTRODUCTION 

WSNs is the network that connects a set of sensor nodes that 
interact with each other through a wireless medium for 
assembling, processing, and transmitting the required data to 
the nearest BS. These nodes are normally constructed for 
various purposes such as defense, agricultural monitoring, 
atmospheric conditions forecasting, healthcare, and home 
appliances. Typically, it has two categories: homogeneous 
and heterogeneous WSNs. In the homogeneous WSNs, every 
node is deployed with an equal functional capable hardware 
component. But in Heterogeneous WSNs (HWSNs), few high 
configurations or high capable nodes are deployed among 
other equal functional nodes for prolonging the lifetime of a 
network [1]. This type of network is popular in recent years 
and predominant in many real-time appliances for prolonging 
network lifetime. In contrast, effective routing is a vital 
challenge in these networks because of the energy, bandwidth, 
and storage constraints. 

Routing is the development of methods for discovering the 
way between the source and destination nodes. Most of the 
routing protocols utilize clustering protocol which is a more 
energy-efficient method that splits the networks into clusters 
and selects the nodes with the highest remaining energy for 
data transfer [2-5]. As a result, the scalability and network 
lifetime are improved while utilization of energy is reduced. 
Among most clustering protocols, Low-Efficiency Adaptive 
Clustering Hierarchical (LEACH) protocol is widely used due 
to its unproblematic performance. The advanced routing 
protocols are designed by considering the basic principle of 
this protocol [6-8]. In this protocol, two main stages called 
setup and steady phases. Each node in the network checks 
them in the setup phase to become a CH or not in each round. 
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Abstract - Human resource development is a part and 
parcel of human resource management. It is the main 
function of HRM. Every organization and its 
management have the responsibility to develop its 
human resource if at all wanted to remain in business, 
face the competition and march towards prosperity and 
growth. In the modern times of growing awareness, the 
human development is the task number one for any 
organization. The very survival and growth of the 
organization depend on human resource development. 
HRD programmers have become routine now in the 
organizations. Gone are the days when employees were 
treated as part of machine. Now new awakening has 
emerged. Organizations have now realized that 
employees are human being. And if they are treated well 
and their talent is developed, they can be of immense help 
to them in fostering organizational growth. This has 
given rise to the emergence of new relationship between 
employees and management. 
 
Methodology - The study is based on extensive secondary 
literature review highlighting the Human Resource 
Development practices in India. 
 
Index Terms - Parcel, competition, development, 
survival, routine, awakening, talent, fostering. 
 

I.INTRODUCTION 
 

Human resource development (HRD)is, therefore 
gaining significance in the success of any industrial 
organization. The organization today have realized 
that it is the contribution of human resources which 
helps them to grow, proper and attain their objectives. 
The organizations are making efforts to increase 
worker’s influence. Human resource development 

programs are set up by the organizations to develop 
their employees and executives to carry on with 
supervisory and managerial responsibilities. Growth 
of modern technology new business and industrial 
dynamics need for highly skilled and competent staff 
have made it necessary to have well trained and 

developed staff to meet the challenges of modern 
times. There is a feeling among the employees that the 
introduction of new technology will take away their 
job. It is the responsibility the human resource 
manager to eliminate this feeling from their mind and 
reassure them that nothing of the sort will happen. 
Once fear is removed, they readily accept the new 
technology and develop themselves to suit the 
requirements of changing times. 
 
I. Concept of Human Resource Development 
Human resource is the most important active factor of 
production and refers to the knowledge, skill, creative 
ability, talents, values, beliefs of workforce. These 
resources play an important role in deciding the 
efficiency and effectiveness of an organization. Their 
development would lead to organizational 
development. Human resource development main 
concern is the development of skill and abilities, 
knowledge, and competencies of people. The concept 
of HRD is of recent origin and is still in the developing 
stage. HRD is used at macro and micro level. 
 
HRD at Macro Level: 
At macro level it is the core of all developmental 
efforts aimed toward improvement of quality of life of 
people of a country. Human development efforts of the 
government comes under this category. 
 
HRD at Micro Level: 
At micro-Level it is the improvement in the quality of 
executives, managers and employees of the 
organization aimed at increasing quality and 
organization aimed at increasing quality and 
enhancement of productivity. Any organization’s 
efforts to enhance the quality and productivity fall 
under this category. 

 
II. OBJECTIVE OF THE STUDY 
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ABSTRACT 
Organizational commitment is one of the key variables that are expected to be skillful during 

the job and most of the employees could increase the attention of higher authorities while performing 
extra ordinary. Organizational commitment is related concepts which play a major role over the rate 
of turnover of each employee in the IT companies. An employee who is contented with job brings in 
a positive effect and organizational commitment thereby enhancing the productivity. So, this study 
aimed to find the organizational commitment of the employees in TCS, Coimbatore. For the purpose, 
this study has chosen 125 employees by approaching random sampling method. The opinion of the 
employees on their organizational commitment has been collected with the help of structured 
questionnaire which distributed among the population. The questionnaire has consisted of 
employees’ demographic profile and statement related organizational commitment (5 points Likert 
scale method). The collected primary data are tabulated with the help of MS-Excel and analyzed by 
using the statistical techniques like percentage analysis, mean score, standard deviation and 
Correlation analysis. In addition, the null hypothesis has been framed and tested for analysing the 
relationship between selected variables and organization commitment. This study showed that 
majority of the employees are belong to 36-45 years of age group, male employees, qualified PG and 
11 to 15 years of working experience. 
Keywords : TCS, Organizational Commitment, Productivity and Employee Retention.  
 
1. Introduction 

Human resource is an essential asset of IT companies because humans are the main resource, 
which grows skill and experience with the passage of time. Thus, human resource is very important 
to achieve organizational goals of IT companies. Human resource department is built to deal 
businesses that are related with the employees of the TCS. It is an imperative for the organization to 
have the commitment of employees. Organizational commitment is related with the profitability and 
competitive position of TCS in the market. Organizational Commitment is also defined as the 
employees’ positive attitude toward the work in the organization and their readiness to do work for 

their organization. Employees are the valuable possessions of IT companies so it is imperative for the 
organization to keep their employees happy and satisfied. This leads to less absence from their work 
and less employee turnover which reduces the cost of hiring. Employee commitment is the energy, 
passion or fire that employees have towards their work and the employer. It is not surprising that 
organizations of all sizes and types have invested substantially in policies and practices that foster 
engagement and commitment in their workforces. Employees who are engaged in their work and 
committed to their organizations give companies crucial competitive advantages including higher 
productivity and lower employee turnover.  

 
2. Review of Literature   

The researchers Mohapatra et al. (2019) revealed that all aspects of organizational 
commitment were highly correlated with job satisfaction and significantly influenced job 
satisfaction. Also, they feel motivated and contribute accordingly for the organization and satisfied 
employees promoted a sense of responsibility towards the smooth functioning of the organization 
and exhibited Organization Citizenship Behaviour (OCB). The study of Lolitha and Johney Johnson 
(2014) noticed that all selected demographic variables did not show the significant variation with 
work engagement. Hence, the value of mean and SD indicated that majority of the employees were 
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ABSTRACT 
Human Resource is the quantity of inherent abilities, acquired knowledge and skills denoted 

by the talents and aptitudes of the employees of an organization. It is measured as the most 
significant resource of the any organizations and retaining employees in the organization becomes 
important for success of that organization. The concept of organizational commitment has become a 
major topic of management and behavioral sciences whereas the role of organizational commitment 
is the relationship between individuals and their organizational. Organizational commitment is a 
leading driver of many organizational behaviors including turnover intention while understanding 
organizational commitment has attracted the interest of many scholars and practitioners. 
Organizations’ performance and success is dependent on how the organization accomplishes and 

retains its talent pool, proper measures should be taken to implement the best talent management 
practices in the IT industry which will help the organization to gain a competitive edge over the 
competitors and also will help the company to always stay ahead in the market. Thus, the researchers 
aimed to examine the impact of talent management practices on organizational commitment of 
employees in Robert Bosch, Coimbatore.  This study is based on empirically research design and 
questionnaire survey method. This study has administered self-developed questionnaire and issued 
among the employees of selected IT industry. The sample size has consisted of 121 employees who 
selected by using random sampling method. The selected IT employees have been asked to collect 
the primary data regarding their talent management practices and their organizational commitment. 
This study tabulated the collected sample information and analysed with the help of statistical tools 
such as Mean score analysis, Standard deviation, ANOVA and Multiple Regression Analysis. From 
the analysis, it is observed that there is a significant mean difference in talent management practices 
of employees as well as organizational commitment with regard to variables like age, designation 
and monthly income of the employees. This study revealed that organization commitment is having 
positive significant impact of talent management practices in the study area.   
Keywords :  Robert Bosch, Talent Management Practices, Organizational commitment, Employee 

Motivation and Employee Performance.  
 
1. Introduction 

Human Resource is considered as one of the main functions in organization and it is used to 
identify the unique and appropriate skills of the employees of an IT industry because every employee 
has different skills. Sometimes, managers or management is never aware about their employees’ skill 

and the sources to upgrade the employee’s talent for the development and achieving the objectives of 
IT industry. It is the responsibility of management to find the training needed and talented areas of 
employees because employee has the hidden talent. Talent management is managing the ability, 
competency, and power of employees within an organization. The concept is not restricted to just 
recruiting the right candidates at the right time, but it extends to exploring the hidden and unusual 
qualities of employees and developing and retaining them to get the desired results. Hiring the best 
talent may be a big concern for the organization today, but retaining employees and most 
importantly, training them according to the culture of the organization and getting the best out of 
them is a much bigger concern for the organizations. The IT industries require the best talent 
employees to survive and remain ahead in competition situation. Talent is the most important factor 
that drives industry and takes it to a higher level and then, cannot be compromised at all.  








